
President’s Message 

GROWTH IS KEY FOR US TO ACHIEVE OUR VISION 

Imagine a world where a hospital’s linen being processed by an HLAC 
accredited laundry is a given. In this world it would be unheard of by patients, 
nurses, doctors, environmental services directors, chief executive officers of 
hospitals, etc. to consider any other way to process the hospital’s linen but 
with an HLAC accredited laundry. In this world, the entire healthcare 
ecosystem from patients to administrators to doctors to nurses demands 

HLAC accreditation for their laundry processor. HLAC will take steps to make that world a 
reality.  And in order to make that world a reality, HLAC must grow its footprint! The key area to 
focus HLAC during 2014 and 2015 is GROWTH! I believe that by significantly growing the number 
of accredited laundries worldwide, we are able to have the largest positive impact possible on 
patient safety. A side benefit of growth is that it enables us to take on and pay for more ambitious 
goals that further our organization’s mission. By getting more laundries accredited, we are able to 
raise the quality bar for the entire industry and have our maximum impact on patient safety. I 
believe we have growth opportunities in different market segments as well as different 
geographies. I see our key growth opportunities as follows: 

1.        Continued growth with our existing customer base 
2.        Small independent laundries  
3.        International Laundries 

Before HLAC targets growth in other market segments, we have our existing customer base that 
we need to satisfy, provide a positive HLAC experience with, and keep with us for many years into 
the future. We need to service these customers with timely skillful communications, a thorough and 
professional inspection experience, and most of all the most comprehensive, relevant, and 
targeted healthcare laundry standards available. If HLAC executes on these three things, these 
customers will grow with us, re-accredit with HLAC, and their colleagues will come along with us. 
We will gain momentum! 

In addition to our existing customer base, small independent laundries represent a big opportunity 
for HLAC in that there are a lot of them and very few of them are presently HLAC accredited. 
HLAC accreditation is a huge opportunity for a small independent laundry in that it gives them an 
instant boost in credibility and helps them compete against their larger more entrenched 
competitors. It also helps them learn best practices and put out a better/safer product. We should 
leverage these facts and direct a portion of our outreach efforts toward getting the small 
independent laundries accredited.   

We have made some progress in accrediting international laundries but we have by no means 
achieved critical mass in this important segment. Imagine a world in which HLAC accreditation is 
the gold standard for all healthcare laundries not only in the United States but worldwide. It would 
certainly be a safer world for patients and it would serve to elevate the credibility and the 
excellence of the entire industry. That is a world that I would like to shoot for and I think we have 
the foundation to make it happen eventually. It is probably unrealistic to achieve HLAC as the gold 
standard healthcare laundry accreditation worldwide during the next two years but we can certainly 
take the steps now to begin the journey. I believe those steps begin with targeted outreach 
campaigns and education to our international partners and maintaining the preeminent healthcare 
laundry standards everywhere.  

 

 

 

 


